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Summary

In this study, the problems of traditional crafts
were organized and considered from the viewpoint
of inbound demand.

As a result, overseas markets, including inbound,
will continue to increase. In addition, tAlso, there
is an increasing number of foreigners who want
to visit Japan to experience culture in addition to
purchasing products and want to enjoy Japan-
likeness. Furthermore, as it can respond without
changing the technology and raw materials
possessed by the current traditional craft industry,
it is concluded that the foreign market including
inbound is a market that the traditional craft

industry should respond to.
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